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More than 500 St. Johns and Flagler 

County byway travelers and residents 

turned out recently for the Friends of 

A1A Scenic and Historic Coastal Byway 

first annual Environmental Education 

Fair at Marineland that featured inter-

active workshops, storytelling, enter-

tainment and a large beach clean -up.  

 

The goal of the day was to show how 

important people are in preserving and 

protecting the coastal corridor through 

community activism in keeping beaches 

clean. The daylong event brought envi-

ronmental experts 

and the public to-

gether to experience 

and discuss the link-

ages between people 

and nature.  

 

Participants at the 

free event learned 

about all aspects of 

the 72 -mile Byway, 

such as its seashells, 

birds and endangered 

wildlife, including the right whale and 

sea turtles. Marine archaeology and 

other historical aspects of the Byway 

were also featured, as were how to  

create backyard habitat for wildlife.  

 

All who attended were awed by the 

speakers and entertained by natureôs 

sounds on flutes, seashells and guitars. 

Participants visited the more than 50 

vendors in attendance and some kay-

aked along the scenic  

Matanzas River.  

 

The keynote speaker at the event was 

Michael Klubock, founder and  

Executive Director of the Malibu Foun-

dation for Environmental Education in 

California.  

 

After speaking, Klubock led the group 

on a beach clean -up at the River to Sea 

Preserve that concluded with an aerial 

flyover to photograph the participants 

and their litter bags. The aerial art for 

the day was the ñOò symbolizing 

Friends of A1Aôs love for the ocean by 

keeping it litter free.  

 

Friends of A1A has 

been conducting at 

least two beach 

cleanups per month 

for the past year 

along the Byway. 

Over the past year, 

1,446 persons have 

volunteered, remov-

ing 3,117 pounds of 

litter from the beach. 

In addition, seven 

organizations have agreed to adopt a 

beach.  

 

The Friends of A1A has already begun 

planning for next yearôs Environmental 

Education Fair, which is tentatively 

scheduled for Friday, May 20 as a chil-

drenôs day and Saturday, May 21 for 

the general public.  

 

Friends of A1A wishes to thank its gen-

erous sponsors of the event and they 

are listed on Page 4 of the Spoonbill .  

Special points of 

interest:  

¶ Fort Matanzas 

National Monu-

ment  

¶ Bulow Plantation 

Ruins Historic 

State Park  

¶ Marineland  
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Participants at the Environmental Education Fair 

participated in a beach clean -up highlighted 
with an aerial photograph.  

  



Thank you for joining us at our first ever Environmental Education Fair earlier this 

summer. We had a great turn -out and I enjoyed seeing our friends, making new 

friends and appreciate the great talents of the speakers, vendors, committee members 

and staff who lent their time and talent to making the event a success.  

 

We have many significant projects underway and funding is needed to continue all 

these great programs. Current funding for contracts for special projects is closing out 

in the Fall. Our Cell Phone Tour will be complete as well as major work tasks for the 

Wayfinding Plan (see page 4). Our FDEP contract expires and we earnestly want to con-

tinue our beach cleanup and beach park improvement projects. We are now planning our 

first ever charitable golf tournament to assist with fundraising, please join us. We need 

your support and donations more than ever during this challenging economy.  

 

Applications to both Tourist Development Councils have been submitted. Funding re-

quests are for the continued support of our 2 nd  Annual Environmental Education Fair targeted for May 21, 

2011 at the Town of Marineland. The Town will also host the Kids Ocean Day event 

slated for Friday, May 20, 2011.  

 

Roadway Notes from Sallie OôHara 
                                                                                          

I want to share with you the latest news about sign projects we have com-

ing to fruition.   By September, construction will begin on the Northern 

Gateway Monument at Ponte Vedra Beach, with a 13ô tall image of the Spoonbill logo, 

announcing entry into the Byway. Our Cell Phone Tour will be completed in September 

with markers at 45 stops along the Byway. Stops will also be identified by rack card dis-

tribution and website information. Our FDEP contract has allowed funding for coastal 

education signs along beachfront parks to educate beachgoers on habitat and conserva-

tion issues. With two new VISIT FLORIDA grants, we are now starting to produce Sandy 

Spoonbillôs Story, featuring todayôs birdôs eye view of the Byway. The marketing grant 

promotes recreation on the Byway with Play a Day Stay a Day on A1A  which coincides 

with our A1A Golf Cup Classic. With all that is happening, a very visible Sandy is about 

to fly and make a memorable impression on our visitors!  

Safe travels, Sallie OõHara  

Presidentôs Message from Barbara Jenness 
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Barbara Jenness, 
President of Friends 
of A1A and Chair of 
Scenic and  
Historic A1A  

Sallie OôHara, 
Friends of A1A  

 

 

We must go beyond textbooks, go out into the bypaths and untrodden depths of the wilderness and travel and ex-

plore and tell world the glories of our journey.   John Hope Franklin 

Crookshank Elementary asked the Friends of A1A 

to provide an educational activity for the students 

for Earth Day. Dan Boggus, a UNF summer intern,    

and Susie Kontul, volunteer coordinator,  spent  

The day playing a game designed by Boggus. The 

children split into two teams and had a relay race  

with vests and litter grabbers to demonstrate  

that it takes just as much time to drop plas-

tic  bottles and paper into a recycle bin as it does  

to throw everything away in the trash.  The stu-

dents chanted ñSee It-Clean Itò as they cheered 

for the other students.   All students proudly  

signed in and were very impressed that they    

 

were able to donate in -kind hours to our non -profit 

organization.  All the students left smiling and 

knowing about the Friends of A1A.  

  

The Friends of A1A volunteers participated in a  

Keepers of the Coast sponsored ñmorning afterò 

clean -up on July 5th. This effort  was throughout 

St  Johns  County.  The Friends took responsibility 

for cleaning up Micklerôs Landing. Within this coun-

tywide cleanup effort was a contest for the most 

cigarette butts collected.  This prize was awarded to 

a Micklerôs Landing volunteer who collected about 

3,000 butts.  Beach visitors commented on how 

well - kept and litter free the coast was.  

Volunteer Corner from Susie Kontul 

 



Planning for the first A1A Golf Cup Classic is underway to raise funds for Friends of A1A to continue its 

mission to preserve, protect, promote and enhance the A1A Scenic and Historic Coastal Byway.  

  

ñThe purpose of this timely event is to generate funds for our many A1A projects underway,ò Byway Pro-

gram Administrator Sallie OôHara said. ñThe most visible is the continuation of beach cleanup efforts be-

gun last year. Friends of A1A is leading monthly beach cleanups and encouraging like -minded organiza-

tions to join in the effort to adopt a beach or beachfront park. So far, of 20 key beach sites identified, 

seven are adopted. Groups receive recognition with signs placed at the locations adopted.ò  

 

PGA Golf Pro Tom Strickler from the St. Johns County Golf and Country Club will be on hand conducting a 

ñGolf Clinicò and ñPutting Contest with the Proò the day of the tournament scheduled for Sun., Sept. 19 at 

Royal St. Augustine Golf and Country Club. To encourage A1A course 

play everyone  attending the tournament will have the opportunity to 

win raffle prizes to play at prime courses such as Sawgrass and Marsh 

Creek and public courses. VISIT FLORIDA is providing some financial 

support for marketing this event.  

 

There are several ways to participate in the A1A Golf Cup Classic. Be a 

player and on the first winning team on the A1A Golf Cup Classic -Plaque to continue annually. Players 

receive a private lesson from PGA golf pros, photo opportunities with popular cheerleaders, prizes, goody 

bags and perks from A1A Scenic and Historic Coastal Byway businesses. Hole sponsorships are available 

for businesses and individuals. There are also several opportunities for non -golfing sponsorships including 

gifts for players. There will be a silent auction along with several golfing competitions.  

 

Golf tickets are available for businesses or individuals. Registration begins at 8:30 a.m. on the day of the 

event with the golf clinic and putting contest first on the agenda. A shotgun start commences play at 10 

a.m. Festivities will conclude by 5 pm. For more information, contact Sallie OôHara at Friends of A1A 904-

425 -8055 or Susie Kontul at 904 -669 -6785. More information can be found at www.scenica1a.org.  
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VISIT FLORIDA, the stateôs official source for travel planning, has awarded market-

ing and image development grants to the Friends of A1A for the 2010 -2011 Fiscal 

Year that began July 1.  

  

ñThe purpose of these grants is to help non-profit entities and local governments stretch their tourism 

marketing dollars in an effort to expand cultural, heritage, rural and nature tourism activities in Florida,ò 

said Chris Thompson, President & CEO for VISIT FLORIDA.  

 

ñWe were pleased that VISIT FLORIDA and the Florida Commission on Tourism selected us from among a 

large number of grant applicants during a most competitive grant cycle, especially in this downturned 

economy,ò Sallie OôHara, Administrator of the Friends of A1A said. ñThese funds will be used to educate 

and market the A1A corridor through St. Johns and Flagler counties and attract visitors to the area.ò  

 

This yearôs efforts are focused on highlighting recreational assets along the corridor, including golf with 

promotions for ñPlay a Day ï Stay a Day on A1A ò. Also, a new video is in the works for distribution to in-

ternational and national outlets: ñSandy Spoonbillôs Story ï A1A Scenic and Historic Coastal Byway To-

day.ò 

Friends Awarded two new State Grants for Promotions 

 

The Spoonbill  

 I travel not to go anywhere, but to go. We travel for travel s sake. The great affair is to move .   Robert Louis 

Stevenson 

Save the Date! Tee off on Sept. 19 with the Friends of A1A 

 



The Friends of A1A would like to welcome and thank our new members: Rosemary Bloch, Davron 

Cardenas, Hilton Garden Inn, Janine Leblanc, Sacha Martin, Marianne McNell, Bonnie Simms, Helen 

Tetrault and the Town of Beverly Beach  

 

For those who havenôt joined us yet, we invite you to support us by becoming a member. Memberships 

are available for single persons, families and businesses. For more information, please go to http://

www.scenica1a.org/contactus.aspx  and click on the application form.  

Welcome to the New Friends of A1A Members 

 

Weôre on the Web: 
www.scenicA1A.org  
 
DONATIONS ALWAYS WELCOMED  
Become a Crew of 72 Charter Member  

Friends of A1A Scenic & Historic Coastal  Byway 

Primary Business 
Address  
2175 Mizell Road  
St Augustine, Fl 32080  

Phone: 904 -425 -8055  
Fax: 904 -209 -0321  
E-mail: tarahill@bellsouth.net or  
Sallie_OHara@scenicA1A.org  

Preserve - Protect - Promote - Enhance  A1A's Old Florida  

The Friends of A1A Scenic and Historic Coastal Byway Highway wishes to give itôs appre-

ciation to the sponsors of  its First Annual Environmental Education Fair. They are: Coastal 

Management Program, National Oceanic Atmospheric Administration, Hammock Dunes Re-

sort, Dolphin Conservation Center at the Town of Marineland, WNZF/ Beach 92, Solar Fit, 

University of Florida Whitney Laboratories, WFOY/ESPN, Black Raven Pirates and Just Aeri-

als -Yacht Shots.  

Here are the latest updates on our Byway Wayfinding Sign System and Cell Phone Tour:  

 

ƍ Wayfinding ï Our contractor is now in the design phase for the sign plan. Public meetings and staff 

meetings with governmental officials have been ongoing since March. The first visioning report was sub-

mitted to the Board of Directors in May identifying super destinations and top destinations. The project is 

on track and will be substantially completed by September with a definite plan. The next phase is gaining 

approvals from the seven municipalities in St. Johns and Flagler counties for maintenance agreements in 

concurrence with FDOT. The Wayfinding project will consolidate six existing wayfinding plans into one 

comprehensive master plan for a Byway Wayfinding Sign System.   
 

ƍ Cell Phone tour ï This project should be completed and ready to enjoy by the end of Sep-

tember. The writing and translation into English and Spanish is complete, a cell service pro-

vider has been obtained and the signs notifying motorists they are approaching a stop are in 

production. The tour will feature 45 stops along the 72 -miles of the A1A Byway. Look for the 

Spoonbill markers to listen to the 90 -second narrative in Florida casual style and discover 

little known facts about the Byway. Rack cards, website content and signs will contribute to 

expanded awareness of the Byway assets.  

Look for our Wayfinding signs and Cell Phone Tour Signs Coming Soon 

Thank You to our Environmental Educational Fair Sponsors  

Any group or business interested in protecting the environment should give some thought to adopting a 

beach or a beachfront park.  This DEP related program is being operated by the Friends of A1A to help 

demonstrate citizen involvement.   Similar to the Adopt -A-Highway program, through FDOT, the Friends 

of A1A will provide a sign at the beach or park with the company or organization name on it.   This is a 

great program and can provide some free marketing for local companies.  The sponsoring organization 

should conduct four clean -ups a year. Please contact us if you are interested in further information.  

Volunteers Needed to Adopt a Byway Beach or Park  

 

http://www.scenica1a.org/contactus.aspx
http://www.scenica1a.org/contactus.aspx

